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EUROPEAN COSMETICS INDUSTRY

EUROPE IS A GLOBAL FLAGSHIP MARKET FOR COSMETIC PRODUCTS

Europe’
€88bn

«——— Japan €27bn

US €97bn \— South Korea €11bn s €26bn
Brazil €23bn ~ China €71bn
. total export of
— India €14bn cosmetic products from

Europe in 2022

*EU-27, Norway, Switzerland & UK

SKIN CARE & TOILETRIES:

largest share of the European market (2022)

Skin Toiletries Hair Fragrances Decorative
Care Care & Perfumes Cosmetics

France & Germany: Europe’s
main exporters
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COSMETICS AND PERSONAL CARE PRODUCTS ARE ESSENTIAL

TO THE WELL-BEING OF PEOPLE

(&)
of European consumers see cosmetics and

personal care products as important or very &
important in their daily lives
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1. For their

Q,(/ personal hygiene of consumers feel cosmetics
5 and personal care products

. ; they use improve their
C% quality of life
: ’\ « 2.TOTEel G000 & Lo
<

about themselves :

over 7 .}o * 8 IMPORTANT Ej VERY IMPORTANT
different : _L
cosmetics | ) X\ 3-Toprotect
daily 0 &7\ their skin or hair
: of consumers said cosmetics
''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' : and personal care products
. . are important or very
COSHletICS Europe N important for building their
: ) sclf-esteem
the personal care association : |




