SOCIO-ECONOMIC CONTRIBUTION
OF THE EUROPEAN COSMETICS INDUSTRY

EUROPE IS A GLOBAL FLAGSHIP MARKET FOR COSMETIC PRODUCTS

EUROPE’
€80bn

+——— Japan €27bn

US €80bn \— South Korea €11bn
Brazil €18bn — China €70bn

> €24bn

total export of
India €12bn cosmetic products from
Europe in 2021

*EU-27, Norway, Switzerland & UK

SKIN CARE & TOILETRIES:

France & Germany: Europe’s
largest share of the European market (2021) v P
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SMES & BIG COMPANIES ARE KEY THE INDUSTRY SUPPORTS
DRIVERS OF INNOVATION & ECONOMIC § MILLIONS OF EUROPEAN JOBS UP
GROWTH IN THE INDUSTRY g & DOWN THE VALUE CHAIN
THE NUMBER
Close to 7,000 SMES srowing over 1444
................................................................................................  2MILLION /¥4
France, Poland & Italy, have the :
largest number of SMEs; followed : JOBS
by and across Europe
)
' people employed directly
o 1.71 million
' ' people employed indirectly
®
' people employed through
induced effects

COSMETICS AND PERSONAL CARE PRODUCTS ARE ESSENTIAL
TO THE WELL-BEING OF PEOPLE
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